GIRLS WHO CODE
DESIGN STYLE GUIDE



INTRODUCTION



MAKING WAVES

The Girls Who Code 2020 visual identity is all about waves.
Wave of momentum—waves of progress—waves of change.

The wave is a visual interpretation of the shape of a stack
of lines written in a scripting window—it is also metaphor
for the power, strength, and resilience of a new generation
of young women and girls coming together to effect
positive change in the world.

Girls Who Code empowers these young women, through
networks of sisterhood and digital fluency to go forward
into the future and MAKE WAVES.
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LOGO



THE LOGO
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USING THE LOGO

SIZING
For digital use, the minimum sizing of the Girls
Who Code logo is 30 pixels high. It should not

be printed smaller than 3/4 of an inch in width.

PARTNERSHIP

When locking the logo up to partner logos,
create a dividing line that is 1.5x longer than
the height of the logo.

Make the width of the dividing line equivalent
to the width of the stroke in “code”.

Allow for the width of the “0” in code to act

as a suitable padding distance between
the dividing stroke and each of the marks.

Girls Who Code

MINIMUM DIGITAL SIZE

30 PX HEIGHT I yEr‘QOD‘W‘RﬂE

MINIMUM PRINT SIZE

Etitle
—

.75 IN WIDTH

Design Style Guide

OLAY



CORE COLORS



THE CORE COLORS

These are the colors that make up the

core of the Girls Who Code visual brand.
They should have the greatest representation
across all applications and levels.

WHITE

TINT GRADIENT

YELLOW 2

YELLOW 3

Girls Who Code
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LOGO & COLOR

Think of the script and sans-serif components
of the Girls Who Code logo as a singular unit.

They should always appear in the same color. ngﬂ

On a white, color tint, or tint gradient background,
the Girls Who Code logo should almost always

appear in the primary brand color: Teal 3 ?&Q/’D E

On a dark-colored background, the Girls Who Code
logo should almost always appear in white.

On a light-colored background, the Girls Who Code
logo should almost always appear in Blue 4.

ind> who
3AIEQ/’I:IE

indo who
?EQAEIE
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PROGRAMMATIC COLORS

These colors are programatic identifiers to showcase the
uniqueness and energy that each has to offer. They are used to
explicitly showcase the “identity” of the specific program.

Colors shpuld be used accordingly in both digital & traditional
collateral.

CLUBS

are free after-school programs for 3rd-5th and 6th-12th grade girls
to join a sisterhood of supportive peers and role models using
computer science to change the world.

Blue 3 is used for programmatic identity.

Girls Who Code

HERO

CLUBS

ACCENTS

TEAL 2 WHITE TEAL 2 YELLOW 3  YELLOW 2
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PROGRAMMATIC COLORS

These colors are programatic identifiers to showcase the
uniqueness and energy that each has to offer. They are used to
explicitly showcase the “identity” of the specific program.

Colors shpuld be used accordingly in both digital & traditional
collateral.

SUMMER IMMERSION PROGRAM

is a free 7-week introductory computer science program for
10th-11th grade girls going into their junior or senior year of
high school. During the 7-week program, participants learn
about computer science, gain exposure to tech jobs, and join a
sisterhood of girls who are using computer science to become
change-makers.

It is the organization’s signature program where girls get to
be immersed in an intensive and exciting summer experience
with real world brands/companies. Orange 3 is used for this
programmatic identity.

Girls Who Code

HERO

ACCENTS

TEAL 2
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WHITE

YELLOW 3

ORANGE 2

ORANGE 3
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PROGRAMMATIC COLORS

These colors are programatic identifiers to showcase the
uniqueness and energy that each has to offer. They are used to
explicitly showcase the “identity” of the specific program.

Colors shpuld be used accordingly in both digital & traditional
collateral.

COLLEGE LOOPS

are on campus student organizations led by a President who
serves as the main point of contact for Girls Who Code. College
Loop Presidents are committed to reaching gender parity in tech
by creating an inclusive community on their campus.

This is where girls facilitate sisterhood in university settings and

also through the workforce by creating community. is
used for this programmatic identity.

Girls Who Code

HERO
YELLOW 3
ACCENTS
TEAL 2 WHITE TEAL 3 BLUE 3 BLUE 3
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TYPOGRAPHY



TYPOGRAPHY
wo Girls Who Code

ROBOTO (PRIMARY)

The primary typeface for the Girls Who Code ST G i r I s Wh 0 COd e

visual system is Roboto. All key information
[
- Girls Who Code

including headlines, sub-heads, and body copy,
should be set exclusively in Roboto.

wuw  GIrls Who Code
wr Qirls Who Code

-~ Glrls Who Code
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TYPOGRAPHY

ROBOTO MONO (SECONDARY)

Secondary information, including dates, times,

and locations should be set in Roboto Mono.
Roboto Mono can also be also be used at the
discretion of the designer for information
that must appear at a lower hierarchy within
the context of the application. For example,
the footer of this Design Style Guide ;)

Girls Who Code

BOLD

MEDIUM

REGULAR

LIGHT

THIN

NUMBERS
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Girls Who Code
Girls Who Code
Girls Who Code
Girls Who Code
Girls Who Code

125406 /390
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COLORS



FULL COLOR PALETTE

TINTS
PMS: WARM GRAY 1 PMS: 9040 PMS: 9400 PMS: 9280 PMS: 9285 PMS: 9060
BLACK 1 TEAL 1 *Pastels BLUE 1 *Pastels RED 1 *Pastels ORANGE 1 *Pastels YELLOW 1 *Pastels
C: 6 C: 13 C: 8 C: 0 C: 0 C: 0
R: 237 M: 4 R: 215 M: 0 R: 229 M: 0 R: 254 M: 6 R: 255 M: 4 R: 255 M: 4
G: 237 Y: 4 G: 249 Y: 6 G: 248 Y: 0 G: 239 Y: 3 G: 243 Y: 7 G: 249 Y: 7
#EDEDED B: 237 K: 0 #D7FOF4 B: 244 K: 0 #ESFSFF B: 255 K: 0 #FEEFEE B: 238 K: 0 #FFF3E8 B: 232 K: 0 #FFFOE2 B: 226 K: 0
BLACK 2  pwms: WARM GRAY 3 PMS: 2727 ORANGE 2 pms: 2016 YELLOW 2 PMS: 106
Cc: 18 C: c: 1 c: 2
R: 206 M: 14 1 vE R: 249 M: 32 R: 252 M: 6
G: 206 Y: 15 - 105 Y: G: 184 Y: 46 G: 230 Y: 57
#CECECE : #0169ET . 255 K #FOB88C B: : #FCE688 B: 236 K: 0
BLACK 3  pMms: WARM GRAY 6 pms:3560 BLUE 3 PMS: BLUE 072 PMS: 185 YELLOW 3 PMS: 108
C: 2
R: 253 M: 12
: : : : G: 217 Y: 84
#7A7A78 : #0D9C90 : : #0D38D3 : : #EA3850 #FDD946 B: 70 K: 0
BLACK 4 -BLacke = TEAL 4 pms: 3557 BLUE 4 pms: 2767 RED 4 PMS: 194
#1A1918 : : #0C6B68 : : #003046 : #A31746
Girls Who Code Design Style Guide 17




TINT GRADIENT

To add depth and interest, the Girls Who Code
visual system frequently incorporates the

use of a tint gradient in place of pure white.
This gradient is composed exclusively out

of the five color tints in the palette:

Teal 1, Blue 1, Red 1, Orange 1, and Yellow 1

DIGITAL APPLICATIONS

Gradients are free-form and can be comprised
of any number of the five color tints.

TEAL1 TEAL1
RED 1 BLUE 1
ORANGE 1 RED 1
YELLOW 1 YELLOW 1

Girls Who Code

TEAL1
BLUE 1
RED 1

Design Style Guide

PRINT APPLICATIONS

Gradients are linear and must be comprised of only two
of the five colors tints in order to guarantee optimal printing.

BLUE 1 BLUE 1

TEAL 1
YELLOW 1 RED 1

ORANGE 1
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ACCESSIBILITY

Color accessibility is the determination

of whether or not a color pairing has a high
enough contrast for the text or content

to be considered visually accessible for
those with poor or compromised eyesight.

Color pairings that are considered visually
INACCESSIBLE on the web for:

Type 14pt. and smaller
Design elements

are demarcated with a red slash.

Girls Who Code Design Style Guide 19



ACCESSIBILITY

WHITE (TEXT/DESIGN ELEMENT)

E;////

CPOE CODE |COOE [6V4
CODE CODE CODE CODE CCOE
CODE CODE CODE CODE

S IS RN

<
<
X

BLACK 1 (TEXT/DESIGN ELEMENT)

PR cooE coGE cof

CPOE| CODE |COOE J6V4
CCOE CCOE CODE CCOE CCOE
CODE CODE CODE CODE

BN\

BLACK 2 (TEXT/DESIGN ELEMENT)

OBE CoOE CpBE CoBE Cpb

YA CVJE cooE [CVoE V4
CCOE CCOE CODE CCOE |CCOE
CODE CODE CODE CODE

RS

BLACK 3 (TEXT/DESIGN ELEMENT)
I copE copbE cobE CODE CODE CODE

COBE COBE CODE

CODE

BLACK 4 (TEXT/DESIGN ELEMENT)

I copE copE cobE CODE CODE CODE
CODE CODE CODE
CODE

TEAL 1 (TEXT/DESIGN ELEMENT)
Al cyoE cosE cob
WOE| CCOE CODE CCOE [€Fd

CODE CODE CODE CODE CQ0OE
CODE CODE CODE CODE

BN\
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TEAL 2 (TEXT/DESIGN ELEMENT)

I cote cofe cofE cofE CoSE CofE
COBE COBE

coBE

TEAL3 (TEXT/DESIGN ELEMENT)
I cote cope cope copbe cobE

COBE COBE

CODE
COBE
CoBE

TEAL 4 (TEXT/DESIGN ELEMENT)

CODE CODE CODE CODE CODE CODE
CODE CODE CODE
CODE

BLUE 1 (TEXT/DESIGN ELEMENT)
PJE CCOE CODE CCOE [€Fd
CODE CODE CODE CODE CCOE
CODE CODE CODE CODE

BN\

BLUE 2 (TEXT/DESIGN ELEMENT)

CODE CODE CODE CODE CODE CODE
CODE COBE CODE
CODE

BLUE 3 (TEXT/DESIGN ELEMENT)

CODE CODE CODE CODE CODE CODE
CODE CODE CODE
CODE

BLUE 3 (TEXT/DESIGN ELEMENT)

CODE CODE CODE CODE CODE CODE
CODE CODE CODE
CODE

RED 1 (TEXT/DESIGN ELEMENT)

ok coot AL A
00

CPOE CODE |[CPOE
CODE CODE CODE CODE
CODE CODE CODE CODE

BESN

RED 2 (TEXT/DESIGN ELEMENT)

I cote cofE cofe cosE
cofE

RED 3 (TEXT/DESIGN ELEMENT)

CODE CODE CODE CODE CODE
COBE CODE
COBE
RED 4 (TEXT/DESIGN ELEMENT)
CODE CODE CODE CODE CODE CODE
CODE CODE
CODE
ORANGE 1 (TEXT/DESIGN ELEMENT)
COE| CCOE CODE CCOE |CPJE BV
CODE CODE CODE CODE CCOE [6Vd

CODE CODE CODE CODE
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Accessibility reference chart for
all possible color combinations
within the Girls Who Code palette.

ORANGE 2 (TEXT/DESIGN ELEMENT)

9OE COOE CoOE COBE COBE Ccof
6

S48 ccoe [COIE V4
CCOE CCOE CODE CCOE CPOE
CODE CODE CODE CODE

ORANGE 3 (TEXT/DESIGN ELEMENT)

I cose cofe coSE cofE CoSE COfE
COBE

COBE CODE

CofE

YELLOW 1 (TEXT/DESIGN ELEMENT)

POE COOE [CPJENCrSE A4

W4El CPOE CODE |CPOE
CODE CODE CODE CODE CQOE
CODE CODE CODE CODE

e
SN\

YELLOW 2 (TEXT/DESIGN ELEMENT)

OOE COOE CobE CoBE Cpb

$4El CCOE CODE CCOE [69d
CODE CCOE CODE CODE CCOE
CODE CODE CODE CODE

B\\

YELLOW 3 (TEXT/DESIGN ELEMENT)

OOE COOE COBE COBE COBE Cof
Pl coE cope cooE 48
CODE CCOE CODE CCOE CPoE 4
CODE CODE CODE CODE
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ICONOGRAPHY



ICON CREATION

When creating new iconography,
try to incorporate either a radial
or linear visual “wave” element.

Subtle wave elements can also
be added to existing iconographic
forms as a way to align them

with the updated brand and unify
them with all future iconography.

Regardless of whether or not you
choose to retain or re-interpret
existing iconographic forms,

we recommend that all icons are
eventually re-drawn on a 48x48 px
grid with a 1pt line weight in order

to ensure scalability and consistency.

Girls Who Code

EX. NEW ICONOGRAPHIC FORMS

SISTERHOOD ACTIVISM

ik =

BRAVERY DONATE

Design Style Guide

EX. UPDATED ICONOGRAPHIC FORMS

CAPABILITIES

\/
o
L~~~
N~

COMMUNITY

</>

CAREER
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DESIGN ELEMENTS



WAVE HEADLINES

Headlines should frequently appear
in the stacked “wave” format.

The specific typographic constraints of
these “wave” headlines are as follows:

Type: Roboto Black
Tracking: -15pts

Leading: 85% of the pt. size

Vary the left indent of each individual line
to achieve the optical shape of a “wave”.

Girls Who Code

90pt / 76.5pt

GIRLS
WHO
CODE
MAKE
JAZZY
HEADLINES

Design Style Guide
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LOGO LOCKUP

Whenever possible, the Girls Who Code logo
should be locked up with a “wave” headline.

The logo should appear above the headline.

The height of the logo should be two-thirds
the height of the pt. size of the headline.

The space between the logo and the first
line of the headline should be equidistant to

that of the line spaces within the headline.

The “C” in code should align optically on the left
with the first letter of the first line of the headline.

Girls Who Code

it
GIRLS
WHO
CODE
MAKE
WAVES

Design Style Guide

25



WAVE VISUAL

SIGNIFIERS &
ATTRIBUTIONS

Singular line “waves” can be used
to underline or call out important
pieces of information. This applies
to instances of attribution, such
as quotes.

STATEMENT

QUOTE

Girls Who Code

CONNECTORS

Singular lines “waves” should be used
whenever possible to connect pieces
of relevant information i.e dates.

JUNE 157

AUGUST 31°7

Design Style Guide

KINETIC PATTERN
A “wave” pattern can be used to
separate content blocks, or on

its own as a decorative element.

26



WAVE MAKING

1. DRAWING STROKES

Draw two free-form “wave” strokes

Girls Who Code

2. BLEND

Make a blend between the two “waves”
with enough steps to create the implica-
tion of movement and ensure a density
of texture

Design Style Guide

3. MOVE & ROTATE

Make as many individual wave blends
as desired, but feel to move and rotate
the same wave pattern in order to create
infinite new compositions.

(

0

~
—\\\;\Y
XSN\—

N
~l



WAVE MAKING

1. BLEND 2. SHIFT 3. FILL

Create a blend between two free- Expand and unlink the lines so that Connect pairs of lines to create
form “wave” strokes, one with the distance between lines can shift filled wave shapes. Color these
fewer steps (less line density). to create varying band widths. waves to suit your needs.

Girls Who Code Design Style Guide 28



TYPE TREATMENT

HEADLINES SUB-HEADS, BODY COPY, WAVE STATEMENTS

Headlines should always be set DETAIL ELEMENTS In rare instances where the goal

in the stacked “waves” visual style. All sub-heads and body copy should is style over immediate legibility
be set exclusively at angles of zero (i.e. swag) statements can be set
or ninety degrees, but typographic detail in expressive waving lines.

elements (such as CTAs) can appear
in waving lines or concentric circles.

HEADLINE STMENT 87574
Ar,

HEADLINE "oDav: ey TME

HI-IIEIIE-\I.I\)II).II'lI\I"IJEE S STarg Mgy EMENT
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WAVE VISUAL

Different tint gradients can be applied
to multiple wave bands, creating a
more subtly dynamic composition.

Girls Who Code

Different colors from the full palette
can be applied to radial wave bands

Design Style Guide

Different colors from the full palette
can be applied to linear wave bands

30



TYPE & MEDIA

OVERLAP
Whenever possible, headline type should interact with/
overlap with waves to imply dimensionality and movement

GIRLS
DOING

THEIR
OWN
THING

Girls Who Code

Design Style Guide

KNOCK-OUT

Type can also be used as a container for waves, “knocking-out”

to reveal colored wave bands in the background.

31



PHOTOGRAPHY & TYPE

ADJACENT
In Level 1, text will primarily appear adjacent
to (and not touching) photographs.

*Type set next to images, should appear in title case.

Lese mo mo volorehendam
erio. Nam que conseque
pliqui odisquas ma dolesed
mod et mint. Nem et a cus
aut quaectas nonsediciis
dolores nobis aut optusan-

daes endest, quaspis testem
invendis dolectus ad qui
nimpernam ium eostiberchit
mod qui diciet ommoditatia
delique cusciis volor

Girls Who Code

OVERLAPPING

Text may overlap photography where appropriate. For this treatment, only use

a photograph that displays a large area of dark or light color on one of the two
sides. A gentle gradient overlayed on top of the photo may be used to enhance
the darkness or lightness of the photograph. If the photograph is lighter in color,
display it on a light background with dark text. If the photograph is darker in color,
display it on a dark background with light text.

*Type set over images, should appear in all caps, with -15pt tracking.

US, QUI SUNT VOLORENIET QUIS RAT
EX EUM NON REM NIMAIORERUM
RATEM NIHIT ET QUUNT AUT PLAM
FUGIT QUIA ATUR SEQUAS IUS AUT
QUAM EICIIS ALITAS EVELIT FUGIT
VENDAERUM CUS ET AUT QUODICIDEL
IN CON ET DOLOREM SI ALIQUATA
\ACCUS, QUID EST, ELIQUI CUPIT
FACRORUM REST.

Design Style Guide 32



DESIGN APPLICATIONS



Published august 2019

20719
ALUMNI

DATA
REPORT

Applying for Findings from
internships a survey of GWC-

as a woman affiliated women.

in tech.




Report Template

“THERE’S A VERY UNCOMFORTABLE GIRLS Who COGE
FEELING WHEN A COMPANY
TRIES TO TELL YOU ABOUT THEIR
COMMITMENT TO DIVERSITY
AND YOU'RE SITTING IN A ROOM
WITH ONLY WHITE, MALE FACES."

Wt GIRLS WHO CODE ALUM
Ananymaus

Since launching cur programs in 2012 Girls Whe To that enc, in Decamber 2018, we administered
Code has made & s P the pipe- a y of college-ags network
line of gir g COMpULEr SCienoe. 1o bether el guantify Enperiens-

185,000 girks Jobs in computer
30,000 of whem are now college-aged. sclance.

“"WE'VE BROUGHT OUR GIRLS

2010 ALUMNI DATA REPORT

We remnain comemitted to supporting this growing
cahart of alumni as they begin to enter the wark-

Overall, around half of the 1.0004+ wormnen we.
surveyed — most of whom are under the age

force. It's a body of work gl
ungen, sty the well-& d

of 20~have either had a negatiy

i
highly-publicized history of bias, sexism, and dis-
crimination within tech.

Girls Who Code

a job in tech, o know & woman who
has. Furthermare, the data indicate that tech's

Impacts women as young a8 19 — |ust a8 they
are trying 1o break into the industry.

S50 FAR—THROUGH OBSTACLES
IN ELEMENTARY, MIDDLE, HIGH
SCHOOL, AND COLLEGE—

ONLY TO FACE THIS KIND OF
BEHAVIOR IN THE WORKFORCE.
WHAT'S WORSE, THOUGH,

IS THAT IT'S HAPPENING IN

AN INDUSTRY THAT CLAIMS
TO BE WORKING TOWARD
GENDER PARITY."

* RESHMA SAUJANI

2010 MLUMNT DATA REPORT

Design Style Guide

KEY FINDINGS

Overall, ancund half (S28 or
52%) of women have either
had a negative experknce
o know & woman whe has.

Nearly 300 women, reprasenting
almaost ane-third of respondents.
(295 or 20%), have reported
negative sxperiences during an
intemahip application process
themselves; over 400 women
(401 or 40%) know othes women
wha have had such experiences.

Of those who had negative
experiences, the majarity
(158 or 54%) Intorviewed

at @ company with a noticeable
Iack of staff diversity.

One quarter of women surveyed
harve had an imenvdewer focus.

o their personal atiributes rather
than their skills (74 or 25%),

Respanderts reparted that
women they know have had
similar expariences; notably,
nearly two-thinds (252 or 63%)
indicated that other women
they knaw have encountered

a lack of diversity at companies
they have appled 1o imern al

HNearly one quarter of women
hawve encountensd biased
questions of inapproprate
wverbal remarks (61 or 21%).

GIRLE WO CODE

~ TESTIMONIALS

315



Report Template

~————~ TESTIMONIALS

__ EXPERIENCES OF GWC-AFFILIATED SIRLS WO GO
" WOMEN APPLYING FOR JOBS AND OUR WORK —

METHODOLOGY

INTERNSHIPS IN TECH

Girls Who Code

Design Style Guide

In Septemibes, 152 alumni who are third/ fourth

by 1,189 additional womnen_ bringing the total

year

numiber of 101,347 (21% response.

slarvey g rate). The majority of those women (N=1,015)
ences. A sizable proportion (59 or 43%) of respor- self-dentified as woemen in teck; key findings from
Gl Who Code s committed to closing the gander Our programs work in tandem to suppart women dents reported that they have had negative 1w womerT Feeponess ars prasenisd i this

8 in tech. We know that our programmatic

a1 all stages of the pipeline. In cur experience, no
single touch-paint is encugh on its own. Girls and

experiences: half (77 o S0%) know ather wormen
whsa harv had such sxpariences (full report).

repart. Ta determine the characteristics of the
women wha completed the survey, we matchad

Clubs, 10 o - high o 8 Syethin of spport: & fesling of Given these resutis, GWC saught io increase the h ¥ th
school girts, to cur College Loops for unfversi- balonging, in crser to truly parsist, theive, and lead respondert pool in an effon to obeain richer and survey, in ander 1o receive the incentive) to our
Ty-ag by making a ssgnifh in d In intemal records. We located 778/1,341 (58%)
impact. the Research team the mast of whom (N=684)
I thy we sar survey to ~f tha survey in the second round; the remaining
Data show that our college-aged alumni are ¥ programs, women in our network, including younger col- emails were not Tourd. In addithon, we were not
- Magarng in computer scionce ot a rate 15 times. growing our sisterhood, and building cur move: i lege-aged alumni (CAA); post-college alumni able 1o “nontech”
g the national average. Our Black, Latina, and 2 3 (PCA); College L wormen who from the in tech as we did with the rest of
£ ing in L llege Loop the analysis, due to the anonymity of the data.
e compudter science at a rate 16 times the naticnal = sbege-aged Summer geam (5IP) Thesa | ol b
o average. & Ths and Clubs Facilitatces; and, respondents 1o the reviewing this data.
E g been
B H 9
= = an intemship. Women received a §10 incentive for
= 5 T
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Pop-up Banner

Girls Who Code

Design Style Guide
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Tablecloths

Girls Who Code

Design Style Guide
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Mug

Girls Who Code

Design Style Guide
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Totes

Girls Who Code

Design Style Guide
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Instagram Quote Card

girlswhocode & « Follow

girlswhocode # We believe that girls
can't be what they can't see. That's why
we connect girls to role models across
every industry so that they can see
themselves as future leaders in the tech
workforce!
Help us meet our goal this

“The glass ceiling Wi" always #GivingTuesday of raising $50K to

provide girls across the globe with a
#sisterhood to encourage them to pursue
g O away Wh en Wo m en h el p careers in tech. Join our global movement

today. #Linkinbio to learn more

other women break through
that ceiling.’ @ el ©

1w 1like Reply

w

o Qd N
INDRA NOOYI 1,627 likes

former chair and CEO of PepsiCo -

Add a comment...
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Instagram Quote Cards

Eiitle

“Allyship is so much deeper
than just being cool with
someone’s life or cool with
someone’s existence, it's

about reaching out a hand
and pulling them up and
making sure that y'all are
walking side by side.”

NNNNNNNN LIZZO

Girls Who Code

“When pure performance
is the criteria, I've noticed
women naturally excel.”

NANNN CHRISTINA KOCH

Astronaut

Eiitle

“Each time | struggled with code
or felt pressure from the class’s
abysmal gender ratio, | remem-
bered Ada Lovelace, Grace Hopper,
and the amazing women like
them who had a huge impact on
the world around us... The world
needs more girls who code.”

AN KEMI A. (GWC ALUM)
#GivingTuesday

Design Style Guide

Etitle

“The glass ceiling will always
go away when women help
other women break through
that ceiling.”

ANNNNNN INDRA NOOYI
former chair and CEO of PepsiCo
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Instagram

Girls Who Code

@ girlswhocode @ - Follow

()

A

girlswhocode @ We believe that girls
can't be what they can't see. That's why
we connect girls to role models across
every industry so that they can see
themselves as future leaders in the tech
workforce!

Help us meet our goal this
#GivingTuesday of raising $50K to
provide girls across the globe with a
#sisterhood to encourage them to pursue
careers in tech. Join our global movement
today. #Linkinbio to learn more

Tw

cbsunstoppable & Yes!! So
important! % % %

1w 1like Reply

oQud I

1,627 likes

DECEMBER 3

/ Add a comment...

Design Style Guide

@ girlswhocode & - Follow

()

A

girlswhocode @ We believe that girls
can't be what they can't see. That's why
we connect girls to role models across
every industry so that they can see
themselves as future leaders in the tech
workforce!

Help us meet our goal this
#GivingTuesday of raising $50K to
provide girls across the globe with a
#sisterhood to encourage them to pursue
careers in tech. Join our global movement
today. #Linkinbio to learn more

Tw

cbsunstoppable & Yes!! So
important! % % W

1w  1like Reply

© Q& A

1,627 likes

DECEMBER 3

Add a comment...
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Instagram

Girls Who Code

When someone says:
“girls just aren’t
very good at STEM”

@ girlswhocode & - Follow .

©

&

girlswhocode @ We believe that girls
can't be what they can't see. That's why
we connect girls to role models across
every industry so that they can see
themselves as future leaders in the tech
workforce!

Help us meet our goal this
#GivingTuesday of raising $50K to
provide girls across the globe with a
#sisterhood to encourage them to pursue
careers in tech. Join our global movement
today. #Linkinbio to learn more

cbsunstoppable & Yes!! So
important! % % W

1like Reply

Qb A

1,627 likes

Add

a comment

Design Style Guide

GIRLS
D0ING

THEIR
OWN
THING

@ girlswhocode & - Follow

©

&

girlswhocode @ We believe that girls
can't be what they can't see. That's why
we connect girls to role models across
every industry so that they can see
themselves as future leaders in the tech
workforcel

Help us meet our goal this
#GivingTuesday of raising $50K to
provide girls across the globe with a
#sisterhood to encourage them to pursue
careers in tech. Join our global movement
today. #Linkinbio to learn more

cbhsunstoppable & Yes!! So
important! & % W

1like Reply

O Qb N

1,627 likes

Add

a comment
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